Lewis County Juvenile Court
Community Service Program

Giving Back to Lewis County for over 30 years

The Program

The Lewis County Ju-
venile Court work
crew programs have
been giving back to
communities in Lewis
County for the past 30
years. The program
provides many ser-
vices for Lewis County
throughout the entire
year. During the
school year communi-
ty service crews will
run bi-monthly, and
during the summer 4
days per week. Work
crew provides many
services such as trash
pickup, noxious weed
removal, painting, and
graffiti cleanup just to
name a few. These

Do you have a Project?

If you have a project
that you might need
assistance with, please
feel free to contact us.

Our Work Crew Com-
munity service coordi-
nator will discuss the

services are provided

at no cost to the town-
ships and organiza-
tions that we work
with. Throughout the
years the program
has also partnered
with many non-profit
agencies throughout
the years. Groups
such as: Centralia
Stream Team, Che-
halis River Land Basin
Trust, ESD 113, The
Onalaska Alliance for
a Sustainable Commu-
nity, Relay 4 Life, and
the White Pass Coali-
tion . The Juvenile
work crew program
provides a means for
the Juveniles on Pro-

project with you and
determine whether or
not the program can
provide the help that
you require. Our
youth are probation-
ary juveniles that have
been court ordered to

LJC CREW AT WORK IN
DOWNTOWN CENTRALIR

bation to give back to
Lewis County and its
communities.

serve community ser-
vice, or will serve
work crew as an alter-
native to serving time
in Detention. Give the
kids a chance to give
back.

Do you have a Project?

Contact :

Mike McDonald
Community Service
Coordinator

Phone: 360-740-2680
Fax: 360-740-11178
Email:
mike.mcdonald
@lewiscountywa.gov

Special points
of interest:

e SUPERVISED WORK
CREWS

e We provide our own
tools

Can access most of
Lewis County

Active during school
year

4 days per week
during summer

Looking for groups
to partner with

No cost to the groups
we serve.
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Inside Story Headline

This story can fit 150-200 words.

One benefit of using your newslet-
ter as a promotional tool is that
you can reuse content from other
marketing materials, such as press
releases, market studies, and re-
ports.

While your main goal of distrib-
uting a newsletter might be to sell
your product or service, the key to
a successful newsletter is making
it useful to your readers.

A great way to add useful content

lisher offers a
simple way
to convert
your newslet-
ter to a Web
publication.
So, when
you're fin-
ished writing
your newslet-
ter, convert it
to a Web site
and post it.

to your newsletter is to develop
and write your own articles, or
include a calendar of upcoming
events or a special offer that pro-
motes a new product.

You can also research articles or
find “filler” articles by accessing
the World Wide Web. You can
write about a variety of topics but
try to keep your articles short.

Much of the content you put in
your newsletter can also be used
for your Web site. Microsoft Pub-

Caption describing pic-
ture or graphic.

Inside Story Headline

This story can fit 100-150 words.

The subject matter that appears in
newsletters is virtually endless.
You can include stories that focus
on current technologies or innova-
tions in your field.

You may also want to note busi-
ness or economic trends, or make
predictions for your customers or

ternally, you might comment upon
new procedures or improvements
to the business. Sales figures or
earnings will show how your busi-
ness is growing.

“To catch the reader's
attention, place an
interesting sentence or

quote from the story here.”
Some newsletters include a col-

umn that is updated every issue,
for instance, an advice column, a
book review, a letter from the
president, or an editorial. You can

clients.

If the newsletter is distributed in-

Inside Story Headline

This story can fit 75-125 words.

Selecting pictures or graphics is
an important part of adding con-
tent to your newsletter.

Think about your article and ask
yourself if the picture supports or
enhances the message you're try-
ing to convey. Avoid selecting

images that appear
to be out of context.

several tools you
| can use to draw
shapes and sym-

Microsoft Publisher
bols.

includes thousands
of clip art images
from which you can
choose and import
into your newslet-

Once you have cho-
sen an image, place
it close to the arti-
cle. Be sure to place
the caption of the

Caption describing picture or graph-
ter. There are also .
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Lewis County

360 NW North Street MSJUVO1
Chehalis,Washington 98532
Address Line 2

Phone:360-740-2680
Fax: 360-740-1178
E-mail:

Were on the Web!

example.com

Type address here or use Mail Merge to
automatically address this publication to

multiple recipients.

Giving Back to Lewis County

for over 30 Years!

Back Page Story Headline

This story can fit 175-225 words.

If your newsletter is folded and
mailed, this story will appear on
the back. So, it’s a good idea to
make it easy to read at a glance.

A question and answer session is a
good way to quickly capture the
attention of readers. You can ei-
ther compile questions that you've
received since the last edition or
you can summarize some generic
questions that are frequently
asked about your organization.

A listing of names and titles of
managers in your organization is a
good way to give your newsletter
a personal touch. If your organiza-
tion is small, you may want to list

the names of all employees.

If you have any prices of standard
products or services, you can in-

Caption describing picture or graphic.

clude a listing of those here. You
may want to refer your readers to
any other forms of communication
that you've created for your or-
ganization.

You can also use
this space to re-
mind readers to

y mark their calen-
dars for a regular
event, such as a
breakfast meet-
ing for vendors
every third Tues-
day of the month,
or a biannual
charity auction.

If space is availa-



